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When  It  Is  Time  To  Sell 
Your  Collection 

St.  Louis  Rare  Coins 

Needs  Your  U.S.  Coin  Collection 


In  our  years  of  business  we  have 
built  a  reputation  for  honesty.  We 
purchase  everything  in  coins  and 
paper  money.  Everything  has 
value.  Everything  is  paid  for.  We 
have  the  cash  and  wre  pay  immedi¬ 
ately.  We  travel  the  entire  United 
States  purchasing  coins. 

WHO  SHOULD  SELL  YOUR  COINS 
...Don't  leave  the  responsibility  of 
selling  your  collection  to  someone 
who  is  not  equipped  to  handle  the 
task.  You,  the  collector  are  best 
able  to  sell  your  holdings  in  an 
orderly  and  intelligent  manner. 

DON'T  WASTE  MONEY.. .Why 
continue  to  pay  expensive  rental 
fees  on  safe  deposit  boxes?  Now 
may  be  the  time  to  liquidate  your 
collection  and  put  an  end  to  those 
unwanted  fees  and  put  the  money 
realized  from  the  sale  of  your 
collection  to  better  use. 

HOW  IT  IS  DONE...  There  are 
many  ways  to  sell  your  collection. 
St.  Louis  R.C.'s  can  tailor  the  sale 
to  your  satisfaction.  We  wTouid 
appreciate  the  opportunity  to 
discuss  the  sale  of  your  holdings. 


Life  Member 

ANA  NSDR  CSNS 
INA  KNA  ILNA 


- Mail  To: - 

St.  Louis  R.C. 
P.O.  Box 
411511 
St.  Louis,  MO 
63141 


- CALL  OR  WRITE - 

314-994-7525  We  Will  Travel 

Ronald  R.  Drzewucki,  Jr. 
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NEWSLETTER 

The  Nebraska  NEWSLETTER  is  the  non  profit  publication  of  the  Nebraska 
Numismatic  Association.  Articles  are  solely  the  views  of  the  authors.  Your  ques¬ 
tions,  suggestions  and  articles  or  advertising  are  avidly  solicited. 

N.N.A.  Editor:  Steven  C  Drake 
PO  BOX  1003 
OMAHA  NE  68101-1003 


Newsletter  Advertising 

J  The  NEWSLETTER’S  advertisements  are  not  just  limited  to  coin  related  adver¬ 
tisements.  If  you  have  a  business  or  just  want  to  put  your  name  in  the  NEWSLET 
TER  as  a  booster,  you  are  welcome  to  do  so.  Please  provide  ready  made  copies, 
\  since  we  are  very  limited  in  doing  art  work.  There  is  a  25  percent  discount  if  you 
advertise  in  four  consecutive  issues. 


I  ADVERTISING  RATES: 


>  SIZE 
I  Full  Page 
l  Half  Page 
i  Quarter  Page 

I  Card 

II 


4  ISSUES 

1  ISSUE 

COPY  DEALINES 

$32.00 

$10.00 

D^c.  1  for  the  Jan.  Issue 

$20.00 

$  6.00 

Mar.  1  for  the  Apr.  Issue 

$10.00 

$  3.00 

June  1  for  the  July  Issue 

$  5.00 

$  1.50 

Sept.  1  for  the  Oct.  Issue 

THOUGHT  FOR  THE  DAY 


Computers  are  useless.  They  can  only  give  you  answers. 


Pablo  Picasso 
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President's  Message 

Dear  N.N.A.  Members, 

Thanks  go  out  to  all  members  of  our  organization  for  their  interest 
in  the  recent  election  of  officers.  The  majority  of  our  membership  cast 
votes  for  the  candidates  and  this  indicates  a  strong  club  I  am  looking 
forward  to  serv  ing  as  your  president  for  the  next  two  years,  and  have  a  few 
things  planned  to  help  generate  new  members. 

The  lifeblood  of  any  organization  is  to  assure  that  new  young  folks, 
get  involved  in  the  hobby  and  become  our  future  adult  members  and 
officers.  In  this  vein,  I  am  endeavoring  to  “Get  The  Word  Out  "  aboufl 
numismatics  to  as  many  youngsters  as  possible.  Generating  just  a  handful 
of  new  hobbyists  will  help  If  a  lot  of  us  do  the  same,  before  long  weTlj 
have  quite  a  group  of  YN”s  (Young  Numismatists)  looking  for  and 
learning  about  coins  and  everything  else  that  goes  with  the  hobby. 

I'd  like  to  challenge  all  our  members  to  make  an  effort,  large  or 
small,  to  talk  to  young  people  about  coin  collecting  and  all  that  it  can  bring 
to  them.  Whether  it  be  spending  time  with  5th  grade  classes  in  your  local 
grade  school,  scout  troops,  day  care  summer  program  groups  of  just 
individuals, the  rewards  for  them,  the  N.N.A  and  you  will  be  great. 

There  arc  several  video  tapes,  free  booklets  and  other  handouts 
available  from  the  A  N  A.  (American  Numismatic  Association).  Steve 
Drake  (our  secretary,  historian  and  librarian)  or  me.  For  the  classes  I  did 
this  spring  the  A  N  A.  provided  ‘How  To”  booklets,  penny  boards,  and 
coins  such  as  nice  foreign  and  U  S.  Indian  head  nickels  for  everyone  in  the 
class  If  you're  interested  in  doing  something  like  this,  or  having  someone 
else  do  it  for  your  local  school  or  club  please  contact  me.  I’m  sure 
something  can  be  worked  out. 

Stay  tuned  for  more  efforts  like  this  in  the  future,  right  here  in  this- 


space  of  The  Newsletter. 

Yours  in  collecting 


Don  Hcspc 


New  Members 

Marlene  Windhorst.  Kearney 
Ben  Keele.  Hastings 
John  Neiman.  Omaha 
Jim  Hanks.  Great  Bend.  KS 
John  DeMaris.  Omaha 


John  Jackson.  Sioux  City.  IA 
Calvin  Ohrt.  Omaha 
Willy  Barnes.  Council  Bluffs.  IA 
Frank  Denny.  Omaha 
Richard  Thrush.  Elkhom 


New  Life  Members 

#23  -  J.T.  Stanton.  Savannah.  GA  #24  -  Matt  Hansen,  Lincoln 


The  White  Spot 
Campaign  and  Collectables 

By  Jerald  Hohndorf 


At  a  time  when  state  taxes  are  threatening  to  rise  even  higher,  it  is  worth  looking 
at  a  time  50  years  ago  when  Nebraska  was  known  as  the  “White  Spot  of  the  Nation. 
As  America  was  coming  out  of  the  Depression,  many  states  sought  to  find  new  sources 
of  revenue  to  pay  for  the  increasing  cost  of  government.  They  invoked  a  sales  tax, 
sales  tax  tokens,  income  tax,  cigarette  tax,  luxury  tax,  chain  store  tax  and  sold  bonds 
which  incurred  debt. 

By  1938  every  state  bordering  Nebraska  had  enacted  sales  tax,  but  the  Legislature 
stood  firm.  Through  the  efforts  of  local  anti-tax  groups,  Governor  Cochran,  the 
Associated  Industries  of  Nebraska  and  the  Omaha  Chamber  of  Commerce,  Nebraska 
not  only  managed  without  these  extra  taxes,  but  used  the  lack  of  them  to  its  advan¬ 
tage.  The  state  based  its  revenue  on  a  property  levy.  The  state  constitution  prohibited 
bonded  debts,  preferring  a  “pay  as  you  go’’  policy.  Every  other  state  in  the  nation 
carried  some  form  of  tax  or  bonded  indebtedness  that  Nebraska  did  not  have.  It  was 
a  great  advertising  tool  for  attracting  new  business  and  industry.  It  was  also  a  cause 
for  pride  in  the  state  that  everyone  could  share. 

The  White  Spot  campaign  grew  from  an  attitude  of  fiscal  conservatism  which  the 
Depression  created  in  the  state.  From  this  attitude  came  two  grass-root  organizations 
which  stood  against  more  taxation  and  government  waste.  Because  they  carried  a 
message  from  the  people,  they  were  able  to  work  with  the  state  and  local  govern¬ 
ments  to  cut  costs  and  lessen  the  need  for  other  forms  of  revenue. 

The  first  group  was  the  Association  of  Omaha  Taxpayers  founded  by  Walter  I. 
Pierpoint  in  1932.  The  second  group  was  the  Nebraska  Federation  of  County  Tax¬ 
payers  founded  by  realtor  Frank  Arnold.  Together,  with  Gov.  Cochran,  they  became 
a  driving  force  in  motivating  the  legislature  to  reduce  .the  property  levy  33%  from 
1927  to  1938. 

Arnold  was  militant  in  going  from  county  to  county  working  to  point  out  waste 
wherever  it  was  found.  He  spoke  weekly  on  a  radio  program  espousing  the  virtues 
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of  frugality  in  government  spending.  He  became  famous  for  his  approach  to  the 
economy  and  was  a  welcome  speaker  across  the  nation.  Politically,  the  organizations 
encouraged  the  installation  of  a  conservative  legislature  led  by  Gov.  Cochran.  When 
the  White  Spot  campaign  began,  both  Arnold  and  Pierpoint  became  leading  spokesmen 
for  it  and  had  articles  published  in  national  magazines. 

Ciov .  Cochran  was  the  most  visible  proponent  of  the  White  Spot  campaign.  He 
was  elected  in  1934  over  Charles  Bryan  by  standing  on  an  anti-tax  platform.  Bryan 
continued  to  push  for  new  forms  of  taxes  while  Cochran  was  in  office,  but  lost  in 
every  case.  It  was  under  Cochran  that  the  legislature  was  stream-lined  into  a 
unicameral.  He  began  to  speak  of  the  advantages  Nebraska  offered  with  no  sales 
tax,  no  income  tax,  no  luxury  tax  and  no  bonded  indebtedness.  By  September  1937, 
he  was  calling  Nebraska  the  “Oasis  of  the  Nation.” 

By  mid  1937,  it  was  quite  apparent  that  Nebraska  had  an  economic  attraction  for 
business  and  industry  that  no  other  state  could  offer.  Henry  Doorly,  publisher  of 
the  Omaha  World  Herald,  took  a  trip  to  Minnesota  and  found  businesses  leaving 
because  the  state  had  placed  a  large  tax  on  them.  He  found  the  motivation  there  to 
advertise  Nebraska’s  advantages  so  as  to  attract  the  industry  and  business  that  the 
state  sorely  needed.  This  could  provide  new  jobs,  a  home  market  for  goods  and  a 
larger  base  for  the  property  levy.  On  September  4,  1937,  he  called  together  a  meeting 
of  interested  businessmen  from  around  the  state  to  discuss  the  possibility. 

With  H.L.  Mengel  as  their  president,  they  became  known  as  the  Associated  Indus¬ 
tries  of  Nebraska.  While  the  name  of  the  person  who  first  came  up  with  the  motto 
for  Nebraska  as  the  “White  Spot  of  the  Nation”  is  not  known,  it  is  evident  that  the 
national  campaign  for  it  began  at  that  meeting. 

Through  the  fall  of  1937,  they  worked  right  alongside  the  Omaha  Chamber  of  Com¬ 
merce  to  collect  monies  from  interested  businessmen  and  citizens  to  advertise  the  state. 
They  contracted  with  Time  magazine  to  publish  28  full  page  ads  which  would  be 
printed  one  every  other  week  for  a  year.  They  employed  Bozell  &  Jacobs  of  Omaha 
to  produce  them.  On  December  27,  1937,  the  first  of  these  ads  appeared.  Each  car¬ 
ried  a  different  message,  but  always  advertised  the  White  Spot  message  of  no  sales 
tax,  no  income  tax,  and  no  bonded  indebtedness. 

One  of  them  specifically  addressed  the  issue  of  sales  tax  tokens  saying  “funny 
money”  buys  nothing  in  Nebraska  (below).  The  ad  campaign  was  supplemented  by 
reproductions  of  the  ads  in  every  daily  Nebraska  newspaper.  The  Omaha  World  Herald 
even  put  the  White  Spot  logo  and  a  fact  about  the  state  on  the  front  page  of  every 
issue.  It  seemed  as  thou|h  every  newspaper  in  the  state  had  something  to  say  about 
the  advertisements. 


Nebro.ko  coin*  no  money  punt*  no  tale*  to*  currenc  t*ue*  no 
®*‘o  token*"  lc  crowd  tool  money  out  o|  iKe  pocket*  o|  ill  ciluen* 
Nebroxo  need*  no  ipunout  com*,  which  odd  to  the  coil  of  living  m 
•ole.  lo.  Hole.  rUNNY  MONEY  BUYS  NOTHING  BUT  rNCREASQ) 
BURDENS  OF  GOVERNMENT  Nebro.kon*  know  |iom  (he  uipenence 
c|  man*  other  ilalei  that  eitra  loimi  o|  loionon  do  not  generoUy 
reduce  properly  laiei  They  ore  merely  ADDED  TAXES  Diol  encourage 
public  -one  *  Sale,  laiei  lend  lo  porolyie  buimiti  For  eiample 
Retail  '  ilei  ore  up  in  Nebro.ko  border  eounde.  down  in  the  tolei  (oi 
couniiei  o.i. >i.  the  Hole  line  *  Theie  loiei  ore  colled  by  mony 
noire,  i.enerol  Sole!  To«  Retoil  Sole*  To..  Groil  Receipt*  Toi 
Coniumen  Sole.  Toi  Gron  Sold  To  ■  LuiuryTo.  Every  one  o|  Ihem 
lake,  .pendoble  money  |rom  Ihe  pocket,  of  Ih#  people  NEBRASKA 
RHECTS  THESE  AND  ALL  NEW  FORMS  OF  TAXATION  KIEF'S 
LOW  THE  COST  OF  GOVERNMENT  AND  THUS  ENLARGES  OP 
FORTUITIES  TOR  BUSINESS  LABOR  AND  AGRICULTURE  *  In 

duiiry  eip.ind.  reodily  in  o  Hole  where  government  n  thnlty.  worker* 
rind  em f  .  yen  cor-pero'e  Nebru.ko  •  growing  mother  and  obundonl 
row  mo'vr.nl.  ore  uvoilobie  through  unexcelled  Iraniporloiion  —  end 
power  ond  luel  ore  cheop  Write  lor  lull  information 


Associated  Industries  of  Nebraska 

4  14  INMIHNtl  II  I  I*  r.  I  INCOI  N 


We  Don't  Use 
This  Kind  oi  Money 


4 


The  publicity  for  the  campaign  was  not  just  limited  to  in-state  publications  either. 
Large  articles  about  the  state’s  success  appeared  in  newspapers  across  the  nation, 
such  as  The  Wall  Street  Journal,  Chicago  Daily  News,  The  Christian  Science  Monitor 
and  The  New  York  Times.  Likewise,  articles  appeared  in  a  large  number  of  magazines 
like  The  Saturday  Evening  Post,  Life  Magazine,  American  Magazine,  Nation's 
Business,  Business  Week,  Reader’s  Digest,  Harpers  and  Survey  Graphics. 

The  publicity  even  attracted  the  attention  of  President  Roosevelt.  At  his  request, 
a  representative  was  sent  to  him  to  explain  the  success  of  the  state’s  fiscal  conser¬ 
vatism.  It  was  something  about  which  people  in  Nebraska  were  proud  to  tell  others. 

The  campaign  not  only  used  the  written  word,  but  employed  other  media  to  tell 
its  story  as  well.  The  Omaha  Chamber  of  Commerce  solicited  every  radio  station 
in  the  state  to  produce  a  weekly  hour  program  about  the  White  Spot. 

On  Feburary  6,  1938,  the  first  of  these  was  broadcast.  During  the  first  half  hour 
Gov.  Cochran  spoke  from  Lincoln  about  the  state’s  advantages  and  outlook.  The 
second  half  hour  was  a  popular  music  program  planned  and  sponsored  by  the  Nebraska 
Junior  Chamber  of  Commerce. 

The  other  form  of  media  used  was  motion  pictures.  Paramount  came  to  Nebraska 
and  produced  a  newsreel  about  the  state  and  its  success.  This  was  shown  in  many 
of  the  movie  theatres  in  and  out  of  the  state. 

The  Omaha  Chamber  of  Commerce  continued  to  play  a  paramount  role  in  the 
campaign  through  the  publicity  they  produced.  They  worked  closely  with  the 
newspapers  and  radio  stations  to  encourage  free  publicity.  They  printed  and  distributed 
over  5,000  pamphlets  titled  101  Facts  About  Nebraska.  Each  week,  they  mailed  out 
200  Omaha  Grams  which  described  the  advantages  and  attractions  of  the  city.  One 
committee  worked  to  have  136  billboards  placed  across  the  state’s  borders  lauding 
the  advantages  of  the  nation’s  White  Spot.  A  White  Spot  song  composed  by  Cora 
Abard  was  popular  with  the  junior  members  of  the  Omaha  Chamber  of  Commerce. 
Lastly  they  made  much  of  the  paraphernalia  for  the  campaign. 

White  Spot  collectables  are  numerous  and  varied.  Certainly  there  are  probably  some 
that  are  not  included  in  the  following  descriptions,  but  I  do  offer  this  as  the  most 
complete  list  presently  available  on  the  topic.  If  you  have  any  new  information  or 
corrections,  please  contact  me. 

The  best  known  of  the  White  Spot  collectables  are  the  milktop  tokens.  The  idea 
for  the  tokens  originated  from  a  question  raised  by  the  Omaha  Junior  Chamber  of 
Commerce.  They  were  going  to  a  national  convention  in  Oakland,  California  and 
needed  souvenirs  to  distribute  to  other  delegates  attending.  After  going  back  and  forth 
on  this,  they  sent  the  question  to  Mr.  Hoff,  President  of  the  Omaha  Chamber  of 
Commerce.  He  sent  it  to  the  Omaha  Manufacturer’s  Committee  which  suggested  White 
Spot  ashtrays.  This  idea  was  killed  however,  when  it  was  suggested  that  ashtrays  would 
not  be  appropriate  for  minors  to  distribute.  In  a  last  minute  judgement,  Mr.  Hoff 
apparently  decided  on  the  milktop  tokens.  These  were  apparently  produced  in  con¬ 
junction  with  the  Shriner’s  milktop  tokens,  because  of  their  similar  appearance  and  use. 

The  manufacturer  may  be  the  same  people  who  made  the  Missouri  milktop  tax 
tokens.  This  speculation  comes  from  the  similarity  in  materials  and  from  an  interesting 
story  found  in  the  Philadelphia  Bulletin.  It  told  of  a  man  representing  a  St.  Louis 
tax  token  firm  who  had  heard  that  Nebraska  was  about  to  adopt  a  sales  tax.  He  went 
to  Lincoln  hoping  to  sell  them  on  the  idea  of  tokens  only  to  find  no  plans  for  a  tax 
and  a  state  treasury  of  $20  million.  The  contacts  he  made  though,  may  have  landed 
him  the  job  of  making  the  no  tax  milktop  tokens. 

While  there  were  some  milktop  tokens  distributed  locally,  the  vast  majority  of  them 
were  released  at  conventions  where  attendees  could  take  them  home  and  spread  the 
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news  throughout  the  nation.  The  Shriners  went  to  a  convention  in  Los  Angeles  where 
they  distributed  40,000  Tangier  milktops.  Representatives  from  the  Omaha  Junior 
Chamber  of  Commerce  went  to  a  convention  held  in  Oakland,  California  from  June 
15  through  18  where  they  distributed  10,000  Omaha  Chamber  of  Commerce  milktops. 

There  were  a  variety  of  other  tokens  in  Nebraska  representing  the  theme  of  the 
White  Spot  campaign.  At  present,  there  are  10  varieties  known  and  they  range  in 
value  between  $5  and  $50.  The  Shriners  made  a  magnet  token  which  read  “We  Don’t 
Use  Funny  Money  in  Nebraska”  (below).  This  is  found  in  two  different  sizes.  Many 
of  these  varieties  however,  extended  beyond  the  intial  campaign  and  little  is  known 
about  them.  Pictured  below  are  some  of  them. 


Another  very  popular  advertising  tool  of  the  time  was  making  stickers.  There  were 
three  different  sticker  varieties  that  came  out  of  the  campaign  from  a  number  of  possi¬ 
ble  sources.  The  first  variety  is  the  rarest.  It  is  listed  as  “a  reported  token  that  pro¬ 
bably  didn’t  exist.”  The  one  pictured  below  was  only  recently  discovered  in  Omaha 
and  must  be  considered  unique  until  others  surface.  It  has  red  and  blue  printing  on 
silver.  The  second  sticker  is  more  common.  It  has  black  printing  on  silver.  The  third 
variety  (not  pictured)  is  more  square  with  blue  and  red  printing  on  white.  It  begins 
with  the  words  “Buy  Nebraska  Real  Estate  .  .  and  ends  “Consult  Your  Licensed 
Realtor.” 
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There  are  several  likely  sources  for  these  stickers.  The  Omaha  Chamber  of  Com- 
!  merce  reported  on  January  27,  1938  that  it  had  5,000  automobile  stickers.  On  February 
24  of  that  year,  the  publications  committee  authorized  White  Spot  stickers  to  be 
i  distributed  to  “business  houses  advertising  the  White  Spot.’’  The  Omaha  Junior 
f  Chamber  of  Commerce  also  produced  and  sold  stickers.  On  March  14,  they  reported 
:  a  profit  of  $33.00  from  selling  White  Spot  stickers. 

At  least  one  of  the  varieties  was  produced  by  Nebraska  Electrotype  Co.  which  were 
sold  for  50c  each.  The  third  sticker  variety  was  possibly  done  by  the  Nebraska  Federa- 
I  tion  of  County  Taxpayers.  Before  becoming  president  of  the  organization,  Frank 
'  Arnold  was  a  realtor. 

Stationery  is  another  collectable.  The  Omaha  Junior  Chamber  of  Commerce  worked 
I  with  the  senior  Chamber  of  Commerce  to  make  stationery  advertising  the  White  Spot, 
i  They  hired  Epson  Lithography  for  the  purpose.  Nebraska  State  Treasurer  Price  also 
i  used  White  Spot  stationery  on  letters  originating  from  his  office.  Also,  there  are  at 
t  least  two  known  White  Spot  postcards.  Lastly,  there  was  a  special  envelope  created 
to  advertise  the  White  Spot  during  the  National  Airmail  Week  May  15  through  21, 
j  1938  (pictured  below  reduced). 


They  were  made  to  carry  the  first  day  of  issue  6C  airmail  stamp  for  letters  mailed 
!•  to  Nebraska.  In  one  of  the  letters  is  a  note,  “If  you  are  not  a  stamp  collector,  give 
'  the  envelope  to  someone  who  is.  It  is  a  limited  issue  .  .  .’’  In  spite  of  an  extensive 
j  search,  only  five  of  these  envelopes  have  been  found.  Because  this  envelope  was  used 
|  only  for  one  week,  it  must  be  considered  a  true  rarity. 

Finally,  there  are  several  miscellaneous  items  relating  to  the  White  Spot.  The  Omaha 
Junior  Chamber  of  Commerce  had  personalized  jackets  produced  with  the  White 
j  Spot  logo  on  them.  These  were  worn  to  the  convention  in  Oakland.  Also  produced 
j  were  gallons  of  W  hite  Spot  ice  cream.  There  are  probably  none  of  these  cartons  remain- 
.  ing.  Lloyd  Tyron  &  Co.  produced  and  sold  White  Spot  rubber  stamps. 

The  Interstate  Printing  Co.  of  Omaha  also  furnished  “mats”  of  the  White  Spot 
map  which  were  distributed  through  the  Omaha  advertising  agency  of  Bozell  &  Jacobs. 
This  mat  may,  in  fact,  be  one  of  the  previously  described  stickers.  The  White  Spot 
logo  apparently  also  made  its  way  on  certain  bottled  goods  in  Omaha.  The  Omaha 
World  Herald  also  mailed  out  1 ,000  reprints  of  the  national  ad  every  two  weeks  during 
1938  for  a  total  of  26,000  reprints.  Finally,  Aksarben  issued  bronze  pin  backs  in  1938 
I  with  the  W'hite  Spot  logo.  Above  the  state  is  “AKSARBEN”  and  below  the  state 
•  is  the  year  1938.  At  present,  only  three  are  known,  although  there  are  probably  more. 

As  for  the  campaign,  there  was  a  level  of  real  success.  By  mid  1938  there  were 
i  five  new  industries  drawn  to  Omaha  alone  by  the  advertisements.  One  ot  them  was 

I  the  first  Westinghouse  outlet  in  the  city.  The  campaign  also  bi Ought  a  new  sense  of 
unity  to  the  state  which  became  a  cause  for  pride.  It  was  a  realy  victory  tor  fiscal 
conservatism. 
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On  the  downside,  there  was  criticism.  The  property  tax  in  Nebraska  unfairly  bur¬ 
dened  the  farmer.  Several  outstate  newspapers  responding  to  the  advertising  criti¬ 
cized  the  state  for  poor  services  and  unfair  taxes.  The  Des  Moines  Register  published 
a  two  page  article  entitled,  “If  Nebraska’s  the  White  Spot,  Then  What’s  Iowa?” 

B\  September  1938,  the  bad  publicity  was  building  up  to  the  point  that  the  Omaha 
C  hamber  of  Commerce  was  seriously  considering  dropping  the  campaign.  The  cam¬ 
paign  did  continue,  though,  it  not  through  national  advertising,  through  word  of 
mouth.  It  was  truly  a  unique  time  in  the  history  of  the  state  where  there  was  a  bi¬ 
partisan  support  for  a  theme  because  it  was  good  for  the  state.  Nebraska  might  have 
been  different  without  it. 
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“ The  Old  Reliable” 

927  Beech  Street  Wahoo.  Ne  68066 
Phone  443-3347 

We  Buy,  Sell  And  Trade  All 
Scarce  V.  S.  Coins 

Our  Specialty  Lincoln  Cents 

ANA  NO.  30750 
(39  Years  Membership)  in' 
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CP  Printing  Company 

Don  Hespe 

464-1  91  1 

For  all  your  printing  needs, 
even  it  it  isn't  an  EMERGENCY. 


2734  North  48th  Street 
P  O.  Box  4394 

'ror»'  “  *  * •  •  n •  v  vr;  >:i 
Lincoln  Nebraska  68504 
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MISSOURI 

VALLEY 
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RARE  COINS  &  SUPPLIES 

P.  O.  BOX  435 
BELLEVUE,  NE.  68005-0435 
(402)  292-3771 
(800) 310-6902 
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EXHIBITS 

14  EXHIBITS  WITH  A  TOTAL  OF  15  CASES 


Class  I  -  US  Coins 

1st  -  A  New  Die  Variety  of  the  Columbian  Exposition 
Commemorative  Half  Dollar  -  Akio  Lis 
2nd  -  A  few  Wrong  Planchct  Errors  -  John  Veach 
3rd  -  Two  Cent  Pieces  1864-1872  -  Steve  Drake 

Class  II  -  Paper  Money 

1st  -  Obsolete  US  Currency  Fund  19th  Ccntuiy  Hungarian 
Revolution  -  Akio  Lis 
2nd  -  City  of  Omaha  Notes  -  Steve  Drake 
3rd  -  Continental  Currency  -  Don  Hespe 
Class  III  -  Foreign  &  Ancient 

1st  -Exhibit  of  Coins  Which  Tell  The  Life  Story  of  the  Young 

Roman  Emperor  Gordian  III  (Ad238-244)  -  Matt  Hansen 

2nd  -  Kingdom  of  Hawaii  Coinage  -  Winifred  Tamura-Lis 

3rd  -  British  Monarchs  of  the  20th  Century  on  Silver  Maundy 
One  Pence  -  Don  Thibodeau 
Class  IV  -  Tokens,  Medals  A  Misc. 

1st  -  Some  Hometown  Money  -  Don  Hespe 

2nd  -  Omaha.  Nebraska  Encased  Cents  -  Don  Thibodeau 

3rd  -  Some  Views  of  the  White  House  -  Stev  e  Drake 

Best  Of  Show 

A  New  Die  Variety  of  the  Columbian  Exposition 
Commemorative  Half  Dollar  -  Akio  Lis 
Best  of  Show  -  YN 

A  New  Die  Variety  of  the  Columbian  Exposition 
Commemorative  Half  Dollar  -  Akio  Lis 

Other  Exhibits 

Gibraltar  Issues  Coins  Honoring  100  Years  of  Peter  Rabbit  -  Akio 
Lis 

Jason  Island  Scrip  -  Akio  Lis 


Judges:  Brian  Fanton,  Larry  Muehl,  John  Whitworth 
Exhibit  Chairman:  Leonard  Lis 
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Pennyboards  and  Coin  Collecting  Starter  Kits  were  given  to  Young 
Numismatists  attending  the  Convention.  Plus  Glenn  Schinkc  of 
Rosemead,  CA  donated  foreign  coins  to  he  handed  out  to  the  Y  Vs. 

J.T.  Stanton  presented  an  educational  program  on  the  Top  Cherries 
For  1997.  About  25  People  attended. 

Cliff  Mishler  was  the  Master  of  Ceremonies  at  the  banquet  at 
Anthony’s  Steak  House.  There  were  41  people  attending. 


J.T.  Stanton  Presents  Program 


Cliff  Mishler  as  MC  at  Banquet 


II 


ELECTION  RESULTS  -  5N  BALLOTS  CAST 
President.  Don  Hespe  (unopposed) 

1st  Vice-President.  Cathy  Taysen  4!  Votes.  David 
Bernard-Stevens  15  Votes 

2nd  Vice-President.  Jim  Crosby  45  Votes.  Kevin  Stewart  14  Votes 


New  Officers:  Left;  Jim  Crosby,  2nd  VP.  middle;  Don  Hes|( 
President,  Ri"ht;  Cathy  Taysen,  1st  VP. 


Dealers  Carl  Adrian  of  Salina,  KS  (left),  and  Les  Focht  of  Fremont 
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Convention  Floor 


Left;  New  President  Don  Hcspe,  and  Right;  Past  President  Tom 
Hammond 
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CURRENT  CENTRAL 
AMERICA  BANKNOTES 

FOR  SALE 

*Free  List  Available 
*Old  Issues  On  Request 

I  OFFER: 

Nicaragua  UNC  P-127  C$500 
1972  US$45 

Nicaragua  UNC  P- 128  C$1 000 
1972  US  $75  (Error  -  3rd 
Signature  Missing) 

WRITE  TOi 

Mr.  Oscar  Fonseca  Calderon 
PO  BOX  3701 
Correo  Central  Managua 
NICARAGUA 

FAX  (505)  2-498963 
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Coming  Soon  . . . 

Each  member  may  submit  one  free  classified  ad.  up  to  a  maximum 
of  35  words,  for  each  issue,  or  5  ads  for  $1.00.  (That  way  the  money  goes 
to  the  N.N.A.  and  not  to  the  Postal  Service  for  postage.  Compare  $1.00  and 
a  32  Cent  stamp  to  send  it  to  the  N.N.A.  is  $1.32  while  to  send  5  ads  for  32 
Cents  is  $1.60.  If  you  would  like  different  worded  ads  for  different  issues, 
send  them  on  separate  sheets  of  paper  Send  to: 

Nebraska  Numismatic  Association 

PO  Box  1003 

Omaha.  NE  68101-1003 


WtcCtmw  &  WtcTiquea 

FRANCIS  &  IMOGENE  McGOVERN 
R.R.  32,  Omaha,  Nebraska  68122 
(402)  571-3803 

Coins  Antiques  Collectibles 
Cj(Js  MIDWEST  COin  CABinET 


0u*  and  Sell  Rare  CO'NS 

HOBBY  HOUSE 

JAMES  L  CROSBY 


AiBiON  NE 


P«  4  02  J9S  2  396 


Thi*n*.i  |  Mammon. I 
Sol*  Propr n-i.T 


Quality  United  States 
Collector/Investor  Coins 
Bought  Sold  Traded 

6ox  1692 

north  Platte  nE  69103 

I  W)  6  34  6*  Ym 
ANA  I  61  #42-  \ 


STb'VfSN  C.  DR  A  Kl: 


NEBRASKA 


NUMISMATIC 


ASSOCIATION 


402-571  -5421 


6411  North  77th  Street,  Omaha,  Ne  68134 

402-551-1802 


CANTERBURY  COINS 

/FM  -  x 

Buy  &  Sell  S £  FREE 

AU  s  C-'l-f'  J  CONFIDENTIAL 

Coma 

Paper  Money 


APPRA  /SALS 


V,  YaJ&ZoJ 


J.  S.  Sclniltr 


402-592  1081 


George  &  Bev  Canterbury 

ROGER  L.  WINKELHAKE 


ANA  7477 

Member  55  Years 


Life  Member 
Omaha  C.C  77 


J 


COINS 

Buy  • 

Sell  •  Trade 

ANA  38035 

ij  a) 

1402)  489-5007 

P  O  BOX  6071 

Lincoln,  NE  68506 

BUYING  •  SELLING  •  APFHAISALS 
U  S.  COINS  &  CURRENCY 

R  Ralph  Reeves 

Member:  ANA.  CSNS,  Omaha  Coin  Club 
Nebraska  Numismatic  Association 


L 


1027  South  901h  St 
Omaha.  NE  68114 


402-393-4143 
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1997  COIN,  STAMP  AND  CARD  SHOW 

29TH  ANNUAL 

SPONSORED  BY 

THE  JOHNSON  COUNTY  NUMISMATIC  SOCIETY 
JOHNSON  COUNTY,  KANSAS 


SEPTEMBER  13 -14 


LENEXA  COMMUNITY  CENTER 

PFLUMM  ROAD  AT  SANTA  FE  TRAIL  DRIVE 
LENEXA,  KANSAS 

AT  1-35  AND  95TH  ST,  GO  2  BLOCKS  WEST  TO  PFLUMM 
AND  TWO  BLOCKS  NORTH  TO  COMMUNITY  CENTER 


SATURDAY  9  TO  5  SUNDAY  9  TO  3 
45  DEALER  TABLES 

DOOR  PRIZES,  EXHIBITS  AND  SEMINAR 

NO  ADMITTANCE  FEE 
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OMAHA  COIN  CLUB 

HOSTS 
THE  ANNUAL 

NATIONAL  TOKEN 
AND  MEDAL  SHOW 


Holiday  Inn's  Ford  Hall  1-80  &  72nd  Street 

OMAHA,  NEBRASKA 

SATURDAY,  August  30th,  1 997  9:00  AM  to  6:00  PM 
SUNDAY,  August  31st,  1997  9:00  AM  to  4:00  PM 

(Dealer  setup  Friday,  August  29th  from  5:00  PM  to  9:00  PM) 

BUY  □  SELL  □  TRADE 


TOKENS  □  MEDALS  □  MORE 


Show  Information: 

Room  Information: 

Chuck  Berger 

Please  contact  the 

Phone:  (402)  571-5758 
c/o  Omaha  Coin  Club 

Holiday  Convention  Center 

P.O.  Box  1003 

Phone:  (402)  397-7011 

Omaha,  NE  68101-1003 

Fax:  (402)  393-8718 

FREE  ADMISSION 

OPEN  TO  THE  PUBLIC 

Lincoln  Coin  Club  Announces 

Bill  William's  Literary  Award  Recipients 

At  the  April  26  Banquet  of  the  Nebraska  Numismatic  Association 
in  Omaha.  NE.  the  two  young  numismatists  receiving  literary  grants  from 
the  Bill  William’s  Trust  were  announced  The  Nebraska  resident  is  Akio 
Lis  of  Omaha.  NE,  16,  son  of  Leonard  J.  and  Winfired  Tamura-Lis.  Akio 
is  a  sophomore  at  Millard  West  High  School  ;and  is  active  in  the  ANA, 
CSNS.  YNA.  Nebraska  Numismatic  Association  and  the  Omaha  Coin 
Club  He  has  been  active  as  assistant  editor  of  the  club's  bulletin  and  has 
exhibited  and  won  awards  in  many  shows  throughout  the  Midwest.  Akio 
will  receive  a  copy  of  The  Russian  Copper  Coins:  the  end  Qf  the  XIV-XYI 
Centimes  bv  P  G  Gordukov  to  help  in  his  research  in  numismatic  history 
of  Russia  and  possible  implications  in  the  modern  world 

The  outside  of  Nebraska  recipient  of  the  Bill  William’s  Trust 
grant  is  Enn  L.  Davis.  18.  of  Georgetown,  TX.  Ms  Davis  is  the  daughter  of 
Duane  and  Ken  Davis,  and  is  a  home  educated  senior  in  high  school.  Enn 
plans  on  entenng  college  and  studying  history'  or  classics  She  is  active  in 
the  ANA.  ANS,  Texas  Numismatic  Association,  and  a  member  of  the 
Williamson  County  Coin  Club  and  editor  of  the  quarterly  newsletter  of  the 
YNA.  Miss  Davis  will  receive  a  copy  of  Roman  Coins  by  Sutherland  to 
help  in  her  research  dealing  with  influence  of  mithratism  on  Constantine 
the  Great 
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Nebraska  Numismatic  Association 
42nd  Annual  Convention 
April  26-27,  1997 

FINANCIAL  REPORT 


INCOME: 


Table  Fees 

$3195.00 

Banquet  Tickets 

556.00 

Program  Ads 

14.00 

Souvenir  Card  Sales 

5.00 

TOTAL  INCOME 

EXPENSES: 

Room  Rent  (Holiday  Inn) 

$1190.20 

Banquet  (Anthony's) 

527.95 

Advertisements 

298.33 

Security 

192.00 

Dealer  Refreshments 

33.12 

Banquet  Door  Prizes 

50.00 

Souvenir  Cards 

12.60 

Ribbons  &  Awards 

247.51 

Postage 

17.60 

Phone 

8.00 

TOTAL  EXPENSES 


NET  PROFIT: 


Omaha  Coin  Club  Share  -  $596.35 
Ncbr.  Num.  Assoc.  Share  -  $596.34 


$3770.00 


$2577.31 

$1192.69 
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Aug  30-31  National  Token  Show  hosted  by  the  Omaha 

Coin  Club,  Holiday  Inn,  Ford  Hall,  1-80  &  72nd 
St,  Omaha,  Nebraska 

Sept  5-7  Central  States  Numismatic  Society  Fall  Show, 
Ramada  Inn,  1-80  &  RTE  1,  Harvey,  IL 

Oct  11-12  Omaha  Coin  Club  38th  Annual  Show,  Holiday 
Inn,  Ford  Hall,  1-80  &  72nd  St,  Omaha,  NE 


FUTURE  N.N.A.  CONVENTIONS 
1998  -  North  Platte  1999  -  Omaha 

2000  -  Fremont  2001  -  Lincoln 


Where  Coin  Collectors 


Shoo  /or  lllerwoear 


•  MENSWEAR 

•  TUXEDO 

RENTALS 

•  LEVI’S 


517  N.  MAIN  ST.  •  DOWNTOWN  FREMONT 
402-727-1531 


BOB  MISSEL 
OWNER/MANAGER 


STORE  HOURS:  Monday  thru  Friday  9:00  a.m.  to  3:30  p.m. 
Thursday  Evenings  until  8:30  p.m. 

Saturday  9:00  a.m.-5:00  p.m.;  Sunday  Noon  to  4:00  p.m. 
20 


State  Wide  Meeting  Nights 


ALLIANCE  —  Sandhills  Coin  Club,  2nd  Wednesday,  Alliance  City 
Library,  520  Box  Butte  Ave,  7:30  p.m. 

FREMONT  -  The  Fremont  Coin  Club,  3rd  Saturday,  The  Evangelical 
Free  Church  Social  Hall,  20th  &  Lincoln,  7:30  p.m. 

FREMONT  -  Nebraska  Token  Collecotrs  Club,  2nd  Saturday,  Nebraska 

Softball  Hall  of  Fame  Building,  ALCO  Plaza,  Hwy  30 

GRAND  ISLAND  —  Grand  Island  Coin  Club,  1st  Monday,  Blue  Flame 
Room,  Gas  Company 

LINCOLN  —  Lincoln  Coin  Club,  2nd  Thursday,  ISCO  Building,  531 
Westgate  Blvd.,  7:30  p.m. 

NORTH  PLATTE  —  Platte  Valley  Coin  Club,  3rd  Tuesday,  Community 
Room,  Gas  Company 

OMAHA  —  Omaha  Coin  Club,  3rd  Friday,  New  Cassel  Retirement 
Center’s  Auditorium,  900  North  90th  Street,  7:30  p.m. 

OMAHA  —  SAC/Midwest  Coin  Club,  1st  Tuesday,  Denny’s  Restaurant, 
8727  Maple  Street,  7:00  p.m. 

SCOTTSBLUFF  —  Oregon  Trail  Coin  Club,  2nd  Wednesday,  Me 
Donald’s  Offices,  51 1  West  27th,  7:30  p.m. 

WAHOO— Wahoo  Coin  Club,  1st  Saturday,  Saunders  County  Historical 
Museum,  240  North  Walnut,  rear  door,  8:00  p.m. 


NEBRASKA  NUMISMA  TIC  ASSOCIA  TION 


Executive  Board 


PRESIDENT: 


1ST  VICE-PRESIDENT: 


Don  Hespe 

PO  Box  4394 

Lincoln,  NE  68504-0394 


3101  Washington  #1 1 
Bellevue,  NE  68055 


Cathy  Taysen 


2ND  VICE-PRESIDENT: 


SECRETARY-TREASURER: 


Jim  Crosby 
400  West  Main 
Albion,  NE  68620 


Omaha.  NE  68101-1003 


Steven  Drake 
PO  Box  1003 


OTHER  MEMBERS:  Tom  Hammond.  North  Platte.  John  Veach, 
Lincoln.  James  McKee,  Lincoln 
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